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3. Online at www.themilepost.com 
The site for information on travel to and within Alaska and 
Western Canada

  Quick reference logs of  
services on major routes, 
with detailed highway maps.

  Descriptions and maps of 
major communities.

  Major attractions and trip 
planning help.

  Slide shows, special feature 
articles and much more!

Online Travel eDirectory
An interactive online  
eDirectory of all MILEPOST® 
advertisers

  Easy to navigate. Searchable 
by region and category.

   Interactive listings with  
contact information and  
website/email links. 
Additional options available*

 * requires listing upgrade
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miles/kilometres from:

� Refer to Log for Visitor Facilities
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-Camping

-Dump Station

-Diesel

-Gas (reg., unld.)

-Ice
-Lodging

-Meals

-Propane

-Car Repair (major)

-Car Repair (minor)

-Store (grocery)

-Telephone (pay)

Scale Miles

Kilometres
0
0

20

20

Principal Route Logged

Other Roads Logged

Ferry Routes
Paved

Unpaved

Other Roads

Alaska Highway   Dawson Creek, BC, to Milepost DC 409
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a marvelous journey across a great expanse 

of North America. And if you take time to 

stop and meet the people and see the sights 

along the way, it can be the trip of a life-

time.

alaska Highway 75th anniversary
The MILEPOST® celebrates the Alaska 

Highway’s 75th anniversary this year with 

a look back at construction of the pioneer 

road in 1942-1943, and a look at how the 

highway and the communities have evolved 

over the years since the road first opened to 

the public in 1948. Historical highlights and 

archive photos are included in our mile-by-

mile Alaska Highway log. Also see “History 

of the Alaska Highway” in the INTRODUC-

TION section. Enjoy your drive along this 

historic pioneer road!alaska Highway factsThe Alaska Highway begins at Mile 0 in 

Dawson Creek, BC. The first 613 miles/987 

km of the Alaska Highway are in British 

Columbia, where it is designated BC High-

way 97 North, and travels in a northwesterly 

direction to the Yukon border near Watson 

Lake, YT (Historical Mile 635). From there 

the Alaska Highway continues as Yukon 

Highway 1, crossing 577 miles/929 km of 

CONNECTS: Dawson Creek, BC, to Delta Junction, AK

 
(includes Richardson Highway to Fairbanks)

Length: 1,390 miles   Road Surface: Paved   Season: Open all year

(See maps, pages 137-141)

The Alaska Highway winds along 
Muncho Lake in British Columbia. (©Kris Valencia, staff)

CONNECTS: Dawson Creek, BC, to Delta Junction, AK

Alaska Highway

� � �� � �� � �� � �� � �� � �� � �� � �� � �� � �� � �� � �97   1   2 
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Major attractions: 
Major attractions: 
Major attractions: 

Muncho Lake,
Muncho Lake,
Muncho Lake, Liard Hotsprings,

 Liard Hotsprings,
 Liard Hotsprings,Watson Lake 

Watson Lake 
Watson Lake Sign Post Forest,

Sign Post Forest,
Sign Post Forest,SS Klondike, Kluane Lake

SS Klondike, Kluane Lake

SS Klondike, Kluane LakeHighest summit:
Highest summit:
Highest summit:Summit Lake 

Summit Lake 
Summit Lake 4,250 ft.4,250 ft.4,250 ft.
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Dawson Cr.  1390 1488 283 985 1282 613 895
Delta Jct. 1390  98 1107 405 108 777 495

Fairbanks 1488 98  1205 503 206 875 603
Ft. Nelson 283 1107 1205  702 999 330 612

Haines Jct. 985 405 503 702  297 372 100
Tok 1282 108 206 999 297  669 387

Watson Lk. 613 777 875 330 372 669  282
Whitehorse 895 495 603 612 100 387 282
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Distancesin miles

F or many people, the Alaska 

Highway is a great adventure. 

For others, it is a long drive. But 

whether you fall into the first 

group or the second, the vastness 

of wilderness this pioneer road 

crosses can’t fail to impress you. It is truly 

(Continues on page 142)
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Mile-By-Mile

Highway Logs

● 30 Major Routes

● 60 Side Trips 

● Over 15,000 Miles

● 100+ Maps

Alaska Travel Planner

A laska  •  Yukon  •  B r i t i sh  Co lumbia  •  A lbe r ta  •  Nor thwes t  Te r r i to r i e s

 

www.themilepost.com

Since 1949, the bible of North Country travel!

PLUS:
21”x31” Pull-Out 

“Plan-A-Trip” Map

eBook Edition: 

See page 2 for details.

Don’t miss

anything but 

the potholes!
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0 8999
88 0016

93

534
95

EAN
$34.95 U.S. ($

44.95 Canadian)

1. Print Edition
  Comprehensive guide covering 
more than 15,000 miles of road 
and hundreds of destinations 
across Alaska and Western 
Canada, The MILEPOST®  
is considered  
essential for  
anyone traveling  
to the North Country.

2. The Digital eBook Edition
 An interactive online fixed format eBook that includes all 

  content from the print edition (FREE to customers with purchase of print edition)

  Downloadable as PDF

  Embedded videos and  
slideshows with audio.      

  Hyperlinked and searchable.

  iPad™, Android™ and Kindle  
Fire™ versions available  
separately from iTunes™,  
Amazon™ and Google play™  
app stores.

5. Email Marketing
  Targeted weekly advertising  
opportunity.

  Includes image, written description, 
contact information and hotlink 
to your website.

  Your business and The MILEPOST® 
can drive sales with our exclusive 
opt-in email push to our highly  
qualified audience.

4. Mobile App
  The MILEPOST® Mobile iPhone™ App 
is your personal "Tour Guide" as  
visitors navigate the highways of 
Alaska and western Canada. The 
interactive map displays highway 
information as travelers approach 
each mile marker. And just like the 
book, the mobile app contains valu-
able content that travelers crave.

  App works using GPS even when out 
of cell range.

  Jump ahead as you travel. Also has 
searchable content.
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Here’s what advertisers and 
others have to say...

Cost Effective:
“We follow our leads closely and try to track where our 
guests find out about us. The MILEPOST® stands out as our 
most cost-effective advertising as far as getting people into 
the lodge on a year-round basis. It works for tourists in 
the summer and local Alaskans in the winter months. We 
see it on our guests’ vehicle dashboards all the time. The 
MILEPOST® is never out of date either—locals are always 
lending out their 5-year-old copies to friends and family to 
use while on vacation. The advertising dollar goes beyond 
just one summer brochure or newspaper supplement.”

–Sheep Mountain Lodge, Sutton, AK

Results: 
Our family opened Big Bear RV Park in Wasilla the summer 
of 2005.  We weren’t sure exactly when we would be able 
to open, but knew through our experiences of traveling in 
Alaska ourselves that we had to advertise in The MILEPOST® 
if nowhere else.  At the time, we listed our home phone num-
bers in our ad, since we didn’t even have our business phones 
set up yet. We are still getting calls at home from that ad. Our 
advertising dollars from 5 years ago are still paying off! No 
one ever throws their copy of The MILEPOST® away! We try to 
always ask our customers where they heard about us and a 
large majority of our business comes from our MILEPOST ad.

–The Gittlein Family, Big Bear RV Park, Wasilla, AK

Reliable: 
We’ve been advertising in The MILEPOST® for years, but from now on 
it’s the only guide we’re going to be in. All those little directories and 
freebies are a waste of our advertising dollars when we know that The 
MILEPOST® is the trip planner everyone relies on, and it’s what they 
use to make the decision to stop in to visit us at Tetsa River.

–Ben Andrew, Testa River Services & Campground,
Alaska Highway Historical Mile 375

Top Information Source: 
In the 2011 Alaska Highway Marketing Study by the State of Alaska & ATIA, The MILEPOST® was the ONLY 
publication specifically noted by name from consumers in citing their top information source!

–Survey conducted by the McDowell Group
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Age group:
18-39  ................................................... 8%
40-54  .................................................18%
55-64  .................................................38%
65-74  .................................................31%
75+  ....................................................... 5%

Annual household income:
Under $50,000  ................................31%
$50,000-$100,000  ..........................52%
$100,000-$150,000  .......................13%
Over $150,000  .................................. 5%

Used The MILEPOST® to  
help select:
Places to eat.....................................75%
Places to sleep ................................78%
Places to visit  .................................90%
Routes to take on your trip  .......95%
Charters / Tours  .............................49%

Where traveled with  
The MILEPOST®: 
Alaska  ................................................98%
Canada  ..............................................73%
Montana ............................................23%
Washington ......................................24%

The MILEPOST® Users

Duration of trip:

•	 Travel by all modes of transportation: plane, car, RV, motorcycle,  
 ferry, cruise ship, train, bicycle, motorcoach.

•  Plan their trips 4 to 9 months in advance using The MILEPOST®’s  
 detailed highway logs, highway maps and famous 21” X 31” pull-out  
 “Plan-A-Trip” map to create itineraries.

• Make decisions about where to stop, shop and play. Our readers 
 access your business information through a robust combination of 
 printed and interactive digital formats.

• Keep The MILEPOST® on the dashboard or front seat for easy   
 access. With relatively few highway signs and miles and miles to 
 drive, visitors find The MILEPOST® to be a giant billboard in front of 
 your business.

• Consider The MILEPOST® a trusted travel companion. Readers and
 media view The MILEPOST® as the most comprehensive and reliable 
 guide available.

Our editors actually hit the
road and log the highways 
and byways every year!
Notes found on the windshield of The MILEPOST® camper:

“I would like to Thank You for writing such a wonderful travel book. We 
used it every bit of the way.“ — Warren & Debbi, New Zealand

“I LOVE The MILEPOST! I suggest it to every southerner headed north. 
Glad to see you out and about in the camper. Keep doing what you do 
best.“ — Born and Bred Yukoner

Source: MILEPoST® Reader Survey. Due to 
multiple answers, totals may not add up to 100.
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Print Ad Requirements
The publisher will output client’s work with a line screen of 150 lpi. 
You assume all responsibility for files that don’t output correctly 
due to errors or omissions in specifications. Please name each ad 
uniquely and store all digital files pertaining to the ad in a single 
folder. DO NOT group multiple ads in the same folder. 

Files requiring correction will be sent back to creator or if desired fixed 
by publisher, at a rate of $90.00 U.S. per hour.

Acceptable Platform & Software: Files may be  
produced on the Macintosh (preferred) or PC platform using 
InDesign™ (preferred), Quark Xpress™, Illustrator™ or PhotoShop™. 
Press quality PDF, EPS or TIFF files are also acceptable.  
Note: Microsoft Publisher, Word or similar files are not acceptable.

Acceptable Media: DVD and CD. To have your disk returned please 
include a self-addressed return envelope or packet.

FTP/E-mail: Please feel free to e-mail your files to us. Stuff or zip all 
files into one document and send it as an attachment to 
ads@ftp.themilepost.com. The attachment will be stripped and 
dropped onto our ftp site. 

If your file is too large to email, drop it into the incoming folder on 
our ftp site (FTP application such as Fetch or Transmit must be used. 
Web browser will not work with our ftp site):
 Address: ftp.themilepost.com
 User: milepost
 Password: guest
Please send an email to mpsales@themilepost.com if you have 
dropped something onto our ftp site. Please be specific with your 
email comments and file naming, so we know who, what and where 
the file belongs.  When naming your files do not use any spaces or 
symbols other than an underscore and keep the names at or under 
14 characters (e.g. Alaska_BB.zip).

Please be aware of the following requirements 
& limitations of imagesetting output. 
Fonts and Text: Include all your versions, with a complete list of all 
fonts used to create your document, to ensure complete compatibil-
ity. When creating text with several different font attributes (exam-
ple Helvetica Bold Italic) use that specific font rather than using the 
style menu to assign these attributes. Using the style menu may 
cause changes in spacing and copy flow.  
DO NOT use auto leading. If auto leading is used, and the prefer-
ences do not match those of the publisher, the copy may reflow 
incorrectly. Specify all leading as a point size to avoid problems.

Graphics: Scanned images or digital photos must be of high quality 
300dpi saved as TIFF, JPEG, PSD or EPS. When original graphics or 
scans are created and placed in pagination files, such as InDesign™, 
the program links the document to the graphic file in the location it 
was originally created, so a document will look for the graphic fold-
er on the disk. Include all graphic support files that are placed. Size 
and crop graphic files in their original application before placing 
them into the pagination file. Avoid sizing graphics after placement 
to produce a better quality image and reduce the chance of error. 
Avoid nesting of EPS files (that is an EPS placed in a file, art added 
to the file and then exported as EPS again, and placed in the  
page layout). Bitmapped line art should be saved at 1200 dpi in 
final size. 

Colors: RGB (Red, Green, Blue) is for color rendition on your moni-
tor only. These colors should never be used in page make-up. CMYK 
colors must be set to output as Process Separation in the Edit Color 
menu. All spot color ads must be process screen builds (CMYK).  
Please	provide	a	digital	color	proof	with	your	files.

Sizing Information: Ads must be submitted at the exact size the ad 
is to run in the book per the following dimensions:

 Inches Picas
Type page size  7 1/3 x 10 1/16  44 x 60p5
Trim size 8 3/8 x 10 7/8 50p3 x 65p10.2
Bleed size 8 5/8 x 11 1/8 51p9 x 66p9

1-column width 2.33  14
2-column width 4.83  29
3-column width 7.33 44
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Rates               No. 70 • 2018 Edition (Paid only in U.S. Funds)

4-Color Gross Rates

• Gatefold front cover (3 panels)
contact your sales rep for availability 
• Inside front cover, full page,
 4-color only .................................. $16,120
• First 2-page spread,
 4-color only  ...................................19,930
• First full page, 4-color only  .......10,870
• Inside back cover, full page,
 4-color only  ...................................14,450
• Outside back cover, full page,
 4-color only .....................................17,470
• Two page spread, 4-color  ...........12,200
• “Plan-A-Trip” Map  .........................17,470

10% Discount* with pre-paid order

• Gatefold front cover (3 panels) ................
contact your sales rep for availability
• Inside front cover, full page,
 4-color only .................................. $14,508
• First 2-page spread, 
 4-color only  ...................................17,937
• First full page, 4-color only  ......... 9,783
• Inside back cover, full page, 
 4-color only  ...................................13,005
• Outside back cover, full page, 
 4-color only .....................................15,723
• Two page spread, 4-color  ...........10,980
• “Plan-A-Trip” Map  .........................15,723

PREMIUM PRINT
POSITIONS
(Require a 50% deposit)

*Discounts
When paying in full with check, money order  
or credit card at time of order a 10 percent  
discount on space cost as quoted is given. 
Payment must accompany order to qualify for 
discount. No exceptions! Discount applies to  
print display and log ads only.

Commissions
15% of gross billing is allowed to recognized 
advertising agencies on space, color, bleed  
and position when digital file is provided. 
Advertorials are non-commissionable. See  
Print Ad Requirements on page 5.

Change	After	Confirmation
We require the advertiser to proof their 
display ad confirmation copy thoroughly.  
Please let us know if we have made any errors.  
If an advertiser desires to make a change other  
than a publisher’s error then the produc-
tion charges listed to the right may apply. 
Confirmation copies will not be sent for customer 
supplied ads or for repeat ads from previous year.

Multimedia Advertising
Expand your reach to travelers and MILEPOST® enthusiasts with an integrated mar-
keting program. Customize a program to fit your unique marketing objectives digi-
tally and on www.themilepost.com. See rates facing page.

Banner Ads
Enjoy share-of-voice rotation 

5 advertisers per spot max. each month
 ✔ FREE Banner Design
 ✔ Hotlinked to your website
 ✔ Monthly activity reports

You can interact with our readers when  
they first begin to plan their trip with The MILEPOST®.

ADD EXTRA IMPACT! Embed your video or slideshow to bring your  
business to life. They also post to our website and YouTube™ page.

Digital Edition
                      Interactive online edition 

FREE ADDED VALUE! Your print ad is included
in the Digital Edition.
✔ Hotlinked website and email if they
	 appear in your print ad.

  

Email Marketing
                              Targeted weekly advertising
 

LIMITED TO 6 ADVERTISERS PER EMAIL PUSh
 ✔ Includes image, 20-word description, contact 
  information and hotlink to your website

Your business and The MILEPOST® can drive sales 
with our exclusive email push to our opt-in list.

UPGRADE TO ShOWCASE LISTInG! Includes 
detailed description, business logo or image, 
video and photo gallery to set your business apart.

eDirectory
on www.themilepost.com 

FREE ADDED VALUE! Print advertisers receive FREE 
Basic Listing in up to 3 trip planning categories.

  

Mobile App "Tour Guide"

The MILEPOST® iOS™ & Android™ companion on the road.

Interactive map guides travelers as they drive the
routes covered in the print edition of The MILEPOST®.
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PRINT DISPLAy ADS
A log ad is a written description of your business that we insert into the edito-
rial copy of The MILEPOST®. If your business is situated along the highway, we 
will insert your log ad in the highway log at your location. If you are in town, 
we will put your log ad under Lodging & Services, Camping, Attractions, or 
whatever category is appropriate and available. Your log ad must begin with 
the name of your business. We’ll put in your mileage if you are on the highway 
(no charge for this). Each word counts as one (including if, and, a or but and 
business name); hyphenated words and telephone and fax numbers, email and 
web addresses count as one word, as do street numbers. Log ads are identified 
by the copy “[ADVERTISEMENT],” which appears at the end of each advertiser’s copy 
(no charge for this). Display ads are referenced in log ad at no cost to advertiser.
50 word minimum ......................................................................................................$5.50/per word
1” B/W photo ........................................................................................................................................$250
1-1/2” B/W photo ..............................................................................................................................$325
1-1/2” Color photo**........................................................................................................................$515
**Color photo is available only to advertisers with 3 or more inches of display ad space.
NOTE: Photo space is restricted to use of photos of business only, no artwork, drawings, etc. 
Log ads are treated as text and subject to column breaks and editorial style rules.

LOG ADS

MULTIMEDIA ADvERTISING RATES

Advertising Rates – Gross

  B/W  2-color 4-color

Full page (30 inches) $5,030 $5,670 $6,900

2/3 page (20 inches)   3,700   4,110   5,010

1/2 page (15 inches)   2,780   3,300   4,010

1/3 page (10 inches)   1,840   2,250   2,750

1/4 page (7 1⁄2 inches)   1,410   1,740   2,140

1/5 page (6 inches)   1,200   1,420   1,740

1/6 page (5 inches)   1,000   1,240   1,490

4 inches      830   1,010   1,240

3 inches       630      820   1,060

2 inches       470      650      900

1 inch       370       N/A     N/A

Advertising Rates – 10% Discount 
with pre-paid order*
  B/W 2-color 4-color

Full page (30 inches) $4,527 $5,103 $6,210

2/3 page (20 inches)   3,330   3,699   4,509

1/2 page (15 inches)   2,502   2,970   3,609

1/3 page (10 inches)   1,656   2,025   2,475

1/4 page (7  1⁄2 inches)   1,269   1,566   1,926

1/5 page (6 inches)   1,080   1,278   1,566

1/6 page (5 inches)      900   1,116   1,341

4 inches      747      909   1,116

3 inches      567      738      954

2 inches      423      585      810

1 inch      333      N/A     N/A

www.themilepost.com     7

NOTE: Discounts do not apply to production 
charges.
If the publisher provides production ser-
vices for ads, the charges are as follows:
Ad set-up charge
1” to 5” ads ..................................................... $45 
51⁄2” to 14” ads ................................................ $60  
1/2 page to full page ads .......................... $85 
Simple changes  .......................................... $35 
(1 to 3 lines added or changed on existing digital ads)

Additional charges
B/W photo, logo, art or map scanned ... $15
Build a new map ........................................... $55
Full color image scanned ........................... $25

PRODUCTION 
CHARGES (Print)

R
A

TES
—

N
o. 70 • 2018 Edition (Paid only in U

.S. Funds)

Banner Ads
MEDIUM RECTAnGLE: Two locations, placement 
rotates on right side rail of web page. 
300 pixels x 250 pixels .......................................$350 Mo.

LEADERBOARD: Singular location, placement 
rotates at top of web page.
728 pixels x 90 pixels ..........................................$350 Mo.

Digital Edition
VIDEO PLACEMEnT: Embedded video or slideshow 
on page of print ad or with content specific to your 
business. 7 minutes in length maximum ..... $250/Yr.

Email Marketing
SOLO SPOnSORShIP: Your business and message 
featured including photos, text and web links, to 

our full email subscriber list .............. $1,600/per Push

ShARED SPOnSORShIP: Your business and mes-
sage including photo shared with up to five other 
businesses ....................................................$350/per Push
 
eDirectory
ShOWCASE LISTInG: Basic listing plus detailed de-
scription, logo/image, video, photo gallery ... $199/Yr.

BASIC LISTInG (PrInT ADvErTISErS OnLy): Business 
name, address, phone number, email, URL ........FREE 

Mobile App (PrInT ADvErTISErS OnLy)

Written description and photo (photo included for 
display advertisers and if included in a log ad) will 
appear in our "Tour Guide" app as users approach 
your business .......................................................... $100/Yr.

McKinley Chalet Resort. Situated in the 
heart of the Denali Canyon, the McKinley 
Chalet Resort features modern ameni-
ties, comfortable accommodations, invit-

ing dining options and a vast selection of 
optional tours! See display ad on page 446 
in the DENALI NATIONAL PARK section.  
[ADVERTISEMENT]

SAMPLE with 11⁄2" 4-color photo

Inserts
Bound-in reply cards and either bound-in 
or tipped-in inserts are accepted. Price 
quotes available upon request. Reply cards 
and inserts must be accompanied by at 
least one full-page 4-color ad.



Lynn Owen
P.O. Box 232223
Anchorage, AK 99523
Phone (907) 344-0005
Fax (907) 344-8333
lynnowen@ak.net

Fairbanks and North Pole,
Steese, Elliott and Dalton
highways

Milton Barker
P.O. Box 2469
Palmer, AK 99645    
Phone (907) 707-1260 
Cell (907) 841-5556
kenaimilepost@yahoo.com

Kenai Peninsula, Halibut 
Cove, Seldovia and Kodiak

Melissa Bradley
301 Arctic Slope Avenue
Suite 100
Anchorage, AK 99518
Phone (907) 275-2152
Cell (907) 317-1114
melissa.bradley@morris.com

Southeast Alaska

Kris Valencia
301 Arctic Slope Avenue
Suite 100
Anchorage, AK 99518
Phone (907) 275-2111
kristine.valencia@themilepost.com

Managing Editor

Judy Nadon
Box 10288
Whitehorse, YT Y1A 7A1
Phone (604) 789-8828
floatonby@msn.com

Yukon, Northwest Territories, 
British Columbia and Alberta

Kelley Barker
P.O. Box 2469
Palmer, AK 99645    
Phone (907) 707-1260 
Cell (907) 982-6009
milepostak@yahoo.com

Anchorage, Girdwood, 
Whittier, Eagle River, Mat-Su,
Interior Alaska, Prince William
Sound (Cordova and Valdez)

David L. Ranta
301 Arctic Slope Avenue
Suite 100
Anchorage, AK 99518
Phone (907) 275-2112
dave.ranta@themilepost.com

Art Director/
Production Manager

The MILEPOST® Sales TeamDistribution
Book sales period: On sale 
March through February of  
following year.

Distribution: 50,000

Format: 8 3/8 x 10 7/8, 4-color, 
704 pages (approx.)

  Approximately 37 percent of 
sales to Alaskan booksellers,  
9 percent to Canadian booksell-
ers, 53 percent to Lower 49 
booksellers and 1 percent to  
several foreign countries 

  Nearly 92 percent of the copies 
are sold by major North American 
bookstore chains, independent 
bookstores, e-commerce sites, 
auto clubs, warehouse stores,  
visitor centers and sales outlets 
along the highways of the North

  The publisher contracts to an  
active fulfillment department for 
single-copy orders by website, 
email, phone, fax and letter

Promotion 
  Advertised in national magazines 
and travel planning guides

  Reviewed by major newspapers 
and periodicals in the U.S., 
Canada, Great Britain, Germany 
and Japan, including the  
extensive Morris Communications 
network of media

  Field editor radio interviews 
throughout the U.S. and Canada

  Representation at consumer  
travel and RV shows and  
publishing conventions

  Email campaigns to highly 
qualified visitor leads

Main Office: 
301 Arctic Slope Avenue, Suite 100 
Anchorage, AK 99518 
Phone (907) 272-6070 
Fax (907) 275-2117 
mpsales@themilepost.com

Member of the        Morris Media Network

Celebrating 70 years 
as the bible of North 
Country travel!


